
 

 

 

 

Subject Transition Booklet 

 
Subject: GEOGRAPHY 

 

 

 

Student Name:      

 

  



Overview of the Programme 

Please give details of the subject including topics covered, assessment methods, structure 

of the exam(s)/coursework, exam board etc….  

Entry Requirements for subject: 

• GCSE Geography- Level 6 

• GCSE English- Level 5 

• All the necessary Sixth Form entry requirements met. 
• Positive attitude 

• Enthusiasm for the subject 

 
Exam board for subject: 

EDEXCEL (Pearson) GCE A level (2016) 
• Specification (Course outline)  
• Website: https://qualifications.pearson.com/en/qualifications/edexcel-a-

levels/geography-2016.html 
 

What will the course cover/How is it structured? : 

The course is split into 8 topic areas (4 Physical & 4 Human) 
 

Topic 1: Tectonic processes & hazards (Dynamic landscapes) 

Topic 2: Landscape Systems, Processes & Change- Option 2b Coastal landscapes & 
change (Dynamic Landscapes) 

Topic 3: Globalisation (Dynamic Places) 

Topic 4: Shaping Places (Dynamic Places) 

Topic 5: The Water Cycle & Water Insecurity (Physical Systems & Sustainability) 

Topic 6: The Carbon Cycle & Energy Security (Physical Systems & Sustainability) 

Topic 7: Superpowers (Human Systems & Geopolitics) 
Topic 8: Global Development & Connections- Option 8b Migration, Identity & 
Sovereignty (Human Systems & Geopolitics) 

 

Structure 
The first 4 topics (1-4) are studied in Year 12. 
The second 4 topics (5-8) in Year 13. 
 
 

How is the course assessed? : 

 
4 marked elements which include: 

3 exams 

1 Independent Investigation (NEA: Non-Examined Assessment) 
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3 exams 
1. Assessment of Dynamic landscapes; Physical Systems & Sustainability (Coasts). 

Length: 2 hours 15 minutes. 30% of the final assessment. (105 marks) 
2. Assessment of Dynamic Places; Human Systems & Geopolitics. Length: 2 hours 15 

minutes. 30% of the final assessment. (105 marks) 
3. Synoptic investigation of a contemporary geographical issue. Length: 2 hours 15 

minutes. 20% 0f final assessment. (70 marks) 

1 Independent Investigation: Coursework or Non Examined Assessment (NEA) 3,000-4,000 
words. 20% of final assessment. (70 marks) 

 
 

Key skills needed to be successful on the course: 

 

• Ask Geographical Questions: 5 ‘W’s- Who; What; Where; When & Why? 

• Learn about places, patterns & processes. 
• Use, interpret and analyse geographical data. 
• Use geographical terminology confidently in their writing. 
• Be able to analyse various types of data and make a synoptic decision. 
• Come to lessons on time with a smile. 

 
Warn students if necessary, if there is something on the course you know they 
will find challenging: 
 
 

• Remember, this is GEOGRAPHY! Not Astro Physics!!! It is straight forward, 
common sense, relevant, interesting and good fun. 

• Since the introduction of the new GCSE geography specification in 2016, the step 
up from GCSE to A level is much easier. The new GCSE is much harder and 
prepares students better for the new A level as there is a cross-over of analytical 
skills from GCSE to A level. 

• Similar topics are studied at A level, just at more depth. 
• The coursework is fairly straight forward. It is structured and is not too onerous 

(frightening). Students seem to cope well and get good marks. Usually the grade a 
student gets for their coursework is the same as their final overall grade. 

• Depending on the number of students who opt for Geography, there MAY be a 
residential fieldtrip to meet the requirements of the coursework. 

 

 

 

 

 

 

 

 

 



Textbook(s) for the course: (The school will provide the OXFORD text books) 

GEOGRAPHY 1 (Lower Sixth)    Publisher: Hodder Education ISBN: 978-1-4718-5654-9  

GEOGRAPHY 2 (Upper Sixth)    Publisher: Hodder Education ISBN: 978-1-4718-5653-2 

GEOGRAPHY for EDEXCEL A Level Year 1   Publisher: OXFORD   ISBN: 978-0-19-836645-4  

GEOGRAPHY for EDEXCEL A Level Year 2   Publisher: OXFORD   ISBN:978-0-19-836648-5 

 

Suggested reading list 

 

Title Author 

BBC NEWS Website https://www.bbc.co.uk/news 

Edexcel Geography A 
Level Website 

https://qualifications.pearson.com/en/qualifications/edexcel-
a-levels/geography-2016.html 

Royal Geographical 
Society 

https://www.rgs.org/geography/ 

The Field Studies 
Council 

https://www.field-studies-
council.org/centres/prestonmontford.aspx 

Prisoners of Geography: 
Ten Maps That Tell You 
Everything You Need to 
Know About Global 
Politics 

Tim Marshall 
ISBN-13: 978-1783962433 

Revision materials https://www.physicsandmathstutor.com/geography-
revision/a-level-edexcel/ 

Geographical Review 
magazine 

Hodder Education 

 

 

 

 

 

 

 

 

 

 

 

 

 



Introductory Quiz  

Include a multiple-choice quiz about the subject which students can mark themselves so 

they see what they already know about the subject. 

The first topic in the lower sixth is on natural hazards. See how much you know already 

and have a go at the online quiz below- follow the link. 

https://www.tutor2u.net/geography/reference/hazards-revision-quiz 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Subject Specific Task 

Include a comprehensive task that requires students to complete an A-Level piece 

of work. This should allow them to develop their knowledge and understanding of 

a topic in the specification and could be used as a ‘flip learning’ task before lessons 

in September. 

REBRANDING 
One of the key areas that you will study at ‘A’ level is REBRANDING.  
 
KEY INFORMATION  
Why rebrand?  
There are many reasons why areas need to rebrand and change their image. Some key 
definitions are:  
Regeneration- This is the physical change of an urban or rural area. The intention is to 
attract investment and bring economic wealth in the area and bring in more visitors.  
Re-Imaging- How areas construct and promote a more positive image to increase its 
popularity.  
Rebranding- Helping change to the area to be more attractive to a different target audience.  
Before an area rebrands itself, it must look into the following aspects:  
- Environmental factors- improving derelict infrastructure  

- Social factors- overcoming cycles of decline and poverty  

- Economic factors- Improve investment and job opportunities  

- Political factors- What money can be brought in from various initiatives and grants?  
 
CBD in decline  
- Many CBDs can fall into decline due a number of reasons  

1) Increase in rent and costs/upkeep  

2) Congestion in town centres puts people off coming in and spending money  

3) The rise of out of town shopping centres and outlets  

4) Edge of town science parks reducing the need for offices in the centre of town.  



TASK  
1. Create a cycle of decline for a town where the CBD is suffering. What are the knock on 
effects?  

2. Using the photo of Birmingham below, research how the city has transformed itself.  

 
 
Decline is countryside villages  
Although many countryside areas are deemed as idyllic, the rural community has been hit 
with many crisis’ and images of village life has been portrayed as difficult and sometimes 
boring. This is due to:  
- Wide spread coverage of the food and mouth scandal in 2001, showing the nation horrible 
images of burning dead animals.  

- Pressure groups and coverage of hunting  

- Bad reputation- boring, sleeping, backward and unfriendly  
 
This decline has led to a number of challenges for rural areas  
- Affordable housing- often large farm houses or bought as second homes. This prices out 
first time buyers and a younger market  

- Depopulation- younger residents moving out because of house prices, university or for job 
opportunities elsewhere.  

- Changes in agriculture- low pay, long hours and increase of mechanisation  

- Transport- difficult access and lack of reliant public transport 
 



Previous coalmining areas  
Between 1984 and 1997, 170,000 coal mining jobs were lost in England. This has led to a 
number of challenges in a previous thriving community:  
- Ground contamination from the mines and now areas of dereliction  

- No grounding for entrepreneurial skills or education as the population went into the coal 
mining business.  

- Long term illnesses sue to the amount of time spent by some in the mines.  
 
Seaside issues  
Synoptic link- Tourism! As resorts tend to be seasonal in the UK, this has led to the decline 
of many seaside resort.  
TASK  
3. Create a timeline of decline for Blackpool. What have the impacts been? Have there been 
attempts to improve the area?  

 
 
Rebranding strategies  
Key definition- A stakeholder is an individual or group that has an interest in a particular 
project. This would be economically or emotionally.  
Two types of approaches  
- Top down approach where decisions are made by the authorities and then imposed on the 
specific people or places. The good things about this approach are that many considerations 
would be looked at and focus of the plans will be strategic.  

- Bottom up approach is based on listening to locals and coming up with solutions. The 
advantage to this is that local will be in control and closely involved with the plans.  
 
 
- A partnership approach is where a group of people come up with plans however they are 
made up from many stakeholders and will represent public, private and voluntary sectors.  
 
 
 
 



Rural rebranding strategies  
The countryside has a lot to offer and it is important that it is conserved and kept the way it 
is otherwise it would lose its appeal. When rebranding a rural community you have to think 
about:  
 

 
Cultural heritage  
Location  
Human capital  
Social capital  
Physical environment  
 
Different strategies used to rebrand the countryside  
✓ Creating a food town  

✓ Diversifying the farm land- such as paintballing or festivals  

✓ Growing organic crops  

✓ Rural heritage and tourism  

✓ On farm tourism- horse-riding, clay pigeon shooting or B&Bs  

✓ Rural energy- HEP or solar plants  

✓ Farm shops  
 
 
 
 
 
 



Case study – Eden project, St Austell  
Who were the stakeholders involved with its development?  
Has the development been a success? Why?  
 

 
 
Urban rebranding strategies  
Towns and cities thrive on culture and heritage in the UK and when rebranding, it is 
important to harness these features.  
✓ Technology led enterprise  

✓ Sport, art and culture- such as the Tate Modern at Margate  

✓ Improvements ion retail- Bullring in Birmingham  

✓ Improvement in public transport  

✓ Themed events throughout the year- Christmas Markets are popular  

✓ Food cities  

✓ Redevelopment of warehouses- such as Royal Victoria docks and Docklands  

✓ Creation of sustainable cities- Curitiba  
 
Sustainable rebranding  
More and more redevelopment and rebranding will involve some form of sustainable 
development.  
 
 
 
 
 



Case study – Curitiba, Brazil  
Research ways in which Curitiba has developed with sustainability in mind.  
Evaluation involves looking at an area before and after rebranding  
1. Rebranding processes should begin with a detailed assessment, measuring the economic, 
environmental and social state of the place before rebranding starts.  

2. Later evaluations can then measure any changes by comparing data – e.g. whether more 
residents are happy with the facilities after rebranding. They should also take into account 
the impact on different groups – e.g. local businesses and visitors.  

3. Comparing the data can be a good way of measuring whether the rebranding has been 
successful, but it can never be completely reliable – e.g. residents might be happier, but that 
could be because the resident who weren’t happy with the rebranding have moved away.  
 



The World is Out There …..  
1. Read “Prisoners of Geography” by Tim Marshall. It is an excellent book that will help you 
understand the geopolitics of the world based upon physical geography. Very accessible and 
genuinely interesting based upon current affairs.  
 
2. Check your local museums and visit one that has an exhibition related to Geography eg; 
Science museum or Natural History Museum in London and the Museum of London 
(development of a settlement over time)  
 
3. Local museums are great sources of information on development of settlements over 
time, and local history / culture, including Barnet, Brent, Croydon, Kingston, Bromley, 
Hackney etc.  
 
4. Any museums outside of London, such as The Shed in Bristol these are great for studying 
local geography.  
 
5. Watch some key geographical programmes on TV or on DVD.  

6. Read the National Geographical Magazine (this is very focused upon the United States) or 
take out a subscription to the Geographical Association for Geography Review. You could 
also subscribe to the RGS publication.  
 
7. Follow some key players on Instagram and Twitter- Such as USGS, National Geographic 
and NASA.  
 
8. https://www.futurelearn.com/courses - These are free online courses that anyone can 
join with many being based on topics you will study at A level. They are run by university's 
and are great background preparation for the students. Most of the courses have 
approximately 3 hrs study time a week.  
 
9. Download news apps onto your phone and read on the go - The Telegraph has a great 
Travel section and so does The Daily Mail.  
 
10. When visiting somewhere new – eg: on holiday- keep a journal of all the new 
geographical features you see and try to find out as much as you can about where you are 
visiting.  
 
11. Use YouTube to watch documentaries on weather change and global warming.  
 

 

 

 

 

 

 



Wider-world relevance of subject 

We live in a world of amazing beauty, infinite complexity and rigorous challenge. Geography 

is the subject which opens the door to this dynamic world and prepares each one of us for 

the role of global citizen in the 21st century. Through studying geography, people of all ages 

begin to appreciate how places and landscapes are formed, how people and environments 

interact, what consequences arise from our everyday decisions, and what a diverse range of 

cultures and societies exist and interconnect. Geography is a subject which builds on young 

people’s own experiences, helping them to formulate questions, develop their intellectual 

skills and find answers to issues affecting their lives. It introduces them to distinctive 

investigative tools such as maps, fieldwork and the use of powerful digital communication 

technologies. It opens their eyes to the beauty and wonder around them and acts as a source 

of inspiration and creativity. More than this, it ensures that they appreciate the complexity of 

attitudes and values which shape the way we use and misuse the environment. Through 

geography, people learn to value and care for the planet and all its inhabitants. 

 

TASK: Students will need to find an example of the subject having an impact in real/daily 

life.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Post-18 link 

Include apprenticeships/university courses which are linked to this subject as well as 

possible careers which lead on from the subject.  

Geography Degrees 

• The best geography degree courses at Oxford; LSE; Cambridge; Durham; UCL; Exeter; 
Edinburgh; Manchester, Lancaster. 

• Some universities concentrate on Human geography (UCL), others focus on Physical 
(Aberystwyth). 

• Often students combine geography with other subjects- Environmental Studies; 
Economics; Politics.  

• Students will often follow their geography degree by doing a masters or further 
qualification in areas such as Climatology; Geophysics; Planning; Tourism; Ecology; 
Environmental Law; Landscape Architecture. 

• There are lots of careers that are linked to geography because it is a broad subject. 
 
Apprenticeships 
 

• Tourism 

• Game & wildlife manager 

• Environmental conservation 

• Water industry management 

• Environmental technology apprenticeship 

• Energy assessor 

• Energy manager 

• Mineral processing 

• Forestry 

• Metal recycling operative 

• Horticulture 

• Crop technician 

• Weather and climater 

Future careers 

The analytical and research skills gained from your geography degree are attractive to a 
range of employers 

Jobs directly related to your degree: 

• Cartographer 
• Commercial/residential surveyor 
• Environmental consultant 
• Geographical information systems officer 
• Planning and development surveyor 
• Secondary school teacher 
• Town planner 

Jobs where your degree would be useful: 

https://www.prospects.ac.uk/job-profiles/cartographer
https://www.prospects.ac.uk/job-profiles/commercial-residential-surveyor
https://www.prospects.ac.uk/job-profiles/environmental-consultant
https://www.prospects.ac.uk/job-profiles/geographical-information-systems-officer
https://www.prospects.ac.uk/job-profiles/planning-and-development-surveyor
https://www.prospects.ac.uk/job-profiles/secondary-school-teacher
https://www.prospects.ac.uk/job-profiles/town-planner


• International aid/development worker 
• Landscape architect 
• Logistics and distribution manager 
• Market researcher 
• Nature conservation officer 
• Sustainability consultant 
• Tourism officer 
• Transport planner 
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